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mulfi-bilion dollar proj- !
ect inspired by Ameri- o1 inso doing, they'll create theirown B0
A-:c:'s Silicon Valley for the : S '

= employment/livelihoods. As mentioned
production and development Y !

. ftransform the continent.
1 government of Rwanda plans

o

of technological advance-
' _ment is being builtin Rwanda's
{ capital, Kigali.
= This is an innovative effort, the
= first of its kind on the canti
. nent. The aim is to build a crit-
ical mass of talent, research
and innovative ideas that will
The

to attract both domestic and
foreign universities, tfechnology
companies, biotech firms, agri-
culture, healthcare and finan-
cial services; infrastructure in-
cluding commercial and retail
real estate.

According to Paula Ingabire,
Rwanda's Minister of ICT and
Innovation, the KIC project has
set itself the objectives of cre-
ating more than 50,000 jobs,
generating $150 million in ICT
exports per year and attract-
ing more than $300 milion in
foreign direct investment.
 The project started in 2018 and
its said to cost $2 Billion US Dol-
lars. | believe this is the kind
of initiative the rest of African
leaders/governments should
emulate instead of promising
jobs that no lenger exist fo the
masses as a means fo secure
more votes, Times are chang-
ing, and so should the ap-
proach to solving economic/
social ills. The new era being
ushered in by Industry 4.0 de-
mands that people be given
the right resourcesfinfrastruc-

-

: )=l “You can do more to-
day with your life having just an internet
connection and that's an opportunity
our parents and grandparents never
had.” And so, Rwanda is committed to
becoming the gateway to a techno-
logically developed Africa and it is real-
1zing this with a consistent development
strategy that is a sight to behaold. Rwan-
da is one of the world's fastest-growing
economies and leads the African con-
tinent in fechnological advancement
and infrastructural development.
Rwanda is yet again preparing to build
a $5 bilion US Dollar model green city
in Kigali from January 2020. This will
also be the first in Africa = to focus on
green technologies and innovations
for green and climate-resiient urbani-
sation. Many African nations compldin
about the negative impact on their de-
velopment resulting from the legacy
of coloniglism which positioned Africa
to be perpetually at the mercy of the
Western World however Rwanda has
chosen the noble and daring act of re-
writing the script of her future. Rwanda
15 consciously positioning herself for the
Fourth Industrial Revolution(4IR) and
genuinely giving the future generations
tools to succeed in an era of exponen-
tial technologies.
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In the 21 vyears since
the1994 genocide, Rwan-
da has come a long way.
Despite a near-fotal lack of
natural resources, the couniry
continues to nise, making it one
of the fastest-growing econo-
mies in the world. One key to this
turnaround is technology. It seems
that President Paul Kagame: also
known as the "digital president” is posi-
tioning the country for an extraordinary
leapfrog in the Fourth Industrial Revolu-
tion. jobs," says Jean PhilbertNsengimana,
Rwanda's Minister of Youth and Information
Technology.

It's really interesting to note that
Rwanda has a Minister of Youth and
Information Technolgy. This means
the country is paying attention to its
greatest asset - the youths! b
Hopefully, the rest of the continent is
watching and leaming from Bwanda-a st
purposeful Government and leadership G
abreast with what is trending. positioning
itself to be a reference paoint for economic
advancement and innovation through cut-
fing edge technology. In my new book, Dis-
rupt Yourself Or Be Disrupted, | mentioned that
“Africa’s hopeful transformation lies in viewing
entrepreneurship as a
viable career path, not § : b e
only as a last resort for W Y AR
joblessness. As the Fourth Industrial Revelution
takes centre stage, Africa needs more entre-
preneurs, innovators, start-ups, disruptors, in-
3 ventors, pioneers and thought leaders and
oy we cannot afford to be reckless about what
b will fransform our continent.” The time for
disruption is now! The Fourth Industrial Rev-
olution is Africa’s greatest opportunity
)  toleapfrog and compete on a global
i\ scale.
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“The Fourth Industrial Revolution is not about technology; It
is about a new era, new ways of thinking and new ways of
doing business” ~Nicky Verd

We have a continent to build! We are the heroes we've
been waiting for. Wakanda is Real!

Get My New Book "Disrupt Yourself Or Be Disrupted” - A
book born out of an authentic passion to ignite human
potential in an era of Artificial Intelligence(Al). You cannot
out-work, out-learn or out-efficient the machines but you
can cut-human them!

Article By:

Nicky Verd

_Very Own
Silicon Valley

— Kigali Innovation City (KIC)
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Award-winning Stockholm-based author and photographer Lola Akinmade
Akerstrom explores culture through food, tradition, and lifestyle for high profile
publications such as National Geographic Traveler, BBC, The Guardian, Lonely
Planet, amongst others. As a photographer, she has collaborated with many
well-known brands - from Mercedes Benz and Dove to Intrepid Travel and Nao-
tional Geographic Channel. She is the author of two books — award-winning
Due North & bestselling LAGOM: Swedish Secret of Living Well. LAGOM is avail-
able in 18 foreign language editions around the world. She is editor-in-chief of
Slow Travel Stockholm and founder of NordicTB Collective which brings togeth-
er the top professional travel bloggers and digital storytellers from Sweden, Fin-
land, Norway, Denmark. and lceland. She is the 2018 Travel Photogropher of
the Year Bill Muster Award recipient and was honoured with a MIPAD 100 (Most
Influential People of African Descent) Award within media and culture. Her
photography is represented by National Geographic Image Collection.
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-winning
stockholm-based author and
photographer Lola Akinmade Akerstrém
explores culture through food, tradition,
and lifestyle for high profile publications
such as National Geographic Traveler, BBC,
The Guardian, Lonely Planet, amongst
others. As a photographer, she has
collaborated with many  well-known
brands - from Mercedes Benz and Dove to
Intrepid Travel and National Geographic
Channel. She is the author of two books
- award-winning Due North & bestseling
LAGOM: Swedish Secret of Living Well.
LAGOM is available in 18 foreign
language editions around the world. She
is editor-in-chief of Slow Travel Stockholm
and founder of NordicTB Collective which
brings together the top professional travel
bloggers and digital storytellers from
Sweden, Finland, Norway, Denmark, and
Iceland. She is the 2018 Travel
Photographer of the Year Bill Muster Award
recipient and was honoured with a MIPAD
100 {Most Influential People of African
Descent) Award within media and culture.,
Her photography is represented by
National Geographic Image Collection.
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Tell vs aboul the Geofraveler
media and the gap ifs filling?

Geofraveler Media is° my umbrella
company that covers all aspects of
my work within fravel media and
culture. In essence. | am sharng
through words, photography, and
video how | am experiencing the
world as an African and through those
lens. Whether it's exploring Greenlond
or working with local communities in
Nepal. It is sharing my voice and
others on a mainsfream level.

What inspired you fo ge info
wrifing and fravel photography?

I've always loved wiiling and used to
pen flictional short stories all through
secondary school while growing up
in Migeria. Then over fime, | replaced
fiction with creative non-fiction once
| ventured into fravel writing because
| love exploring cullure through food.
radition, and lifeslyle. Pholography.
at the time, was a means to an end. |
used to be an oll painter and so | tock
rhotegraphs of various scenes | want-
ed to paint when | returned from my
fravels.



Then over time. | realized my
photegraphy could stand on its
own and | began to use it as a
medium of expression over oil
painfing. But this career path
came fogether many years
ago, while volunteering with
an expedition race in Fiji. 11 was
while in a remote part of the
country | reglized that could
create a career from becom-
ing a lravel writer and pholog-
rapher. Once when | relurned
back to my job as a Gl pro-
grammer and system architect.
| starfed plofting my career
transition.

Which came first, the wrif-
ing or the phofography?

writing came first as | love ex-
ploring and describing worlds
through words. Pholography
became that ultimate comple-
mentary skil, because some-
times. painstakingly describ-
ing a detail can be answered
through a single poweriul shot
that takes away all doubt and
stops the viewer in their tracks.

| started out asan oll painterand
wsed photography as o way of
capluring scenes | wanted fo
paint cnce back. After awhile,
| realized my photography was
strong enough to stand on ils
own and so | stopped painting
and slarted exploring pholog-
raphy as my new medium of
expression. Semblances of my
past life as an ofl painter can
be seen in the way | edil my
photos - very vivid with a lot of
heavy contrasts.

How have your wrifing
skills as a writer helped
further your pholography
Jjourney?

Within the world of fravel, il you
can do both and do them very
well, then you're at an advan-
tage when it comes to getling
assignments. Because edifors
know you can llustrate your
sfories powerfully with  your
own pholographs. As an art-
ist, you can choose whichev-
er medium you'd like to focus
on more, based on when you
feel inspired or not. Sometimes.
it's writing, other days, it's pho-
tography. My writing skills have
nelped me develop my visudl
voice as a pholographer as
well. So my images teel like my
own wriling veice visualized.

What makes a greaf im-
age sfand out from a good
one?

For me, a great image is
one that answers as many
of these questions as pos-
sible: When, why, what,
who, and other details,
while leaving a bit of miys-
tery. Forme, a greatimage
is not a technically perfect
one, but one that moves
me emotfionally. There
are thousands of amazing
landscape photographers
who have perfected tech-
nical settings to the point
of not being able to dif-
ferentiate whose photo of

Fatagonia is whose.
| would rather have
a less technically
perfect shot with
a clear visual style
than a technically
perfect shot and no
visual voice.

How has phofogra-
phy enabled you fo
connect with local
culfures across the
world?

For me, | love ob-
serving inferactions
and connections...
from how light is in-
teracting with the
landscape in front
of me to captur-
ing that moment
of awareness and
conneclion in the
eyes of my subjects.
| especially love en-
vironmental por-
fraits of people and
capturing a sense of
therm and their per-
sonality as wholly as
I can.

What is the impact
of social media (In-
stagram and Pinter-
est) on fravel pho-
tography?
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Social media has ushered in a raise In overty staged fravel photos. What once inspired peo-
ple to go explore a new place. enjoy its cuising and learmn about different cultures is now
forcing people to relegate places to just backdrops in search of the mest crealive angle.
The main advantage is that it's inspiring more people to get oul there and see the
world, The main irony is that they moy end up not seeing as much of the warld
with their backs turned towards it.

| use Instagram and think it's a greal platform to play creatively as a
photographer and take bold risks, regardiess of whether Instagram
rewards you or not based on ils weird algonthms.

We can do much better by turning around and taking time to
soak up and appreciate the places we're exploring. Think about
longevity and timelessness. We can always find a balance be-
twaen the types of images we shaore. That cool visual frend to-
day will become tiring and predictable lomorow.

How do you balance your time on the road befween
work and fravel?

| always say you can't raise the walls of a house without a
solid foundation. In other words, taking time to develop rools
for your company, business or brand. 30 I'm nol always on
the road and often plan my longer travels so | have af leasi
four weeks in between. Overall, | keep my travels short and tar-
geted, so | am exploring a place through a focused, deeper
theme instead of skimming its surface. That's why I'm on od-
vocate of slow travel. It's not duration for me, but rather, the
pace with which you explore a place. Whetherit's 24 days
or 24 hours, you can still slow travel based on how you
explore a place.

How are you telling the African story in the Diaspora?

| am showing that as an Africon, | am richly layered and multi-dimen-
sional. That as an Alrican. | can be a professional travel photographer
on a mainstream level, I've worked with many high profile publications
(National Geographic, BBC. CHN, The Guardian, Lonely Planet, to name
a few], yet 1 still get “Did you shoot that?"” questions while my white male
colleagues are revered with no questicns asked.

My photography has been represented by National Geographic image
Collection for over years, | have contributed to the Nat Geo brond and
magazines with wriling and photegraphy, and I'm one of the caniribuling
photographers at National Geographic Traveller (UK).

| am showing up and taking space as an Afrcan within travel media to rep-
resent as well as inspire the next generation of travel writers and travel pho-
tographers of African-descent.






WHY AFRICAN
DIASPORAS
MUST TAKE

LEADERSHIP OF
EQUITY,
DIVERSITY
AND INCLUSION
IN BUSINESS
TO ACHIEVE
MEANINGFUL

IMPACT
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S S C Consult-
ing host-

ed One Africa Network
Diversity and Inclusion in
Business Forum on Friday
29 November 2019 in Bir-
mingham, UK, held under
the theme of “Brecking
down barriers to boost re-
silience and success . The
event wags aftended by
notable speckers, diverse
professionals, business
leaders, enfrepreneurs
and academia across the
Midlands.

Fanel speakers includ-
ed Eugene Nizeyimanag,
CEO. 35SCG Consulting,
Chair, One Africa Net-
work: Fajli Bibi MA, Chair
of West Midlands Com-
bined Authority (WMCA)|
Inclusive Leadership
Group: Prof Kiran Trehan.
Professor of Leodership
and Enterprise Develop-
ment, Director of the Cen-
tre for Women's Enferprise,
Leadership. Economy & Di-
versity (WE LEAD), Universi-
ty of Birmingham; Jacynth
lvey, Non-execufive di-
rectors (NED), Birmingham
Community  Healthcare
NHS Foundation, AssOCi-
ate MNMED, Heaglth Educo-
tion England. NED, West
Midlands Ambulance Ser-
vice NHS Trust and Found-
er of Inspiring Hope and
Jacynth Ivey; Dr. Rochelle

15

A. Haynes, Senior HEM
Consultant, Performance
Works  International, Se-
nior Lecturer, UWE Bristol;

and Mayokun - Mac

Alonge, Founderand,
CEQ, The Equals8
Group - A dao- ft
ta-driven, equal- £
ity, diversity and S
inclusion tech
company, who Sa==
shared their ca-
reer expenences %
working in diverse
organisations and
leadership levels.

The discussions and top-
ical issues addressed in-
clude: Demystifying Diver-
sity and Inclusion ([D&I),
creating inclusive busi-
nesses that harnesses in-
clusive leadership at the
front, closing ethnic mi-
nority pay gap disparities,
bridging the opportunity
gaps in recruitment and
career growth, harnessing
diverse workplace culture
that foster and leverage
best thinking and ability,
challenging stereotypes.
unfconscious and implic-
it bias to shape everyday
right decisions, intercultur-
al communication, using
Big Data and analytics to
make a difference, deliver
impactful actions and re-
porting; and achieving su-
perior performance and

profitability
diversity.
The speakers

through

high-
lighted

and empha-
sised the importance
of why Africans in the
diaspora and minori-
ties leaders In the UK
should be disruptive
and take leadership
charge fo create a
future they want to
see, the adaption to
create inclusive and
diverse environment
that deliver meaning-
ful impact. Brings new
perspectives and en-
courgage broader de-
cisions in every place
and help businesses
to customise their own
approaches in creat-
ing value through im-
proving diversity and
fostering an inclusive
culture,
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They must take actions fo
help businesses and or-
ganisations transform how
they select and develop
people in workplaces, de-
velop inclusive leadership
capabilities that under-
stand the new frends of
a diverse World (markets,
customers, ideas, and tal-
ent), empower individuals,
effective in cross-cultur-
al interactions as well as
create and leverage the
thinking of diverse groups.

Several delegates also
signed up to the Inclusive
Leadership Pledge join
west Midlands Combined
Authority (WMCA)] move-
ment to make the region’s
leadership more inclusive
of the diverse communi-
ties who live and work in
the West Midlands.

The next OAN Diver-
sity and Inclusion in
Business Forum 2020
will take place on
Thursday 05 Novem-
ber 2020 in Birming-
ham.
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couple of weeks ago, |
Awa::s invited by the Air-

bus Leadership Uni-
versity team, Nelida Al Hus-
seini and Paul Conway, 1o
participate in their yearly event:
“Partners’ days” in the Toulouse
campus. It's a two days yearly
event where they invite all the
partners (coaches, connec-
tors, facilitators) to thank them
for their support. They are help-
ing add values to our journey as
Airbus employees via coach-
ing, trainings. workshops and
team events. It was a thrilling
experience for me to be part of
these two days and | could feel
the positive energy in the room
for those two days. What was
even more exciting for me was
the possibility to meet coach-
es that provided me with some
trainings that were life chang-
ing for me,
One ol those coaches was Olivier
LASSERRE, who provided me with @
training on how people con make
the difference in project manage-
ment. It was almost 10 years ago
since | attended that training and as
of today, | have a vivid memory of
those 5 days we spent together.
Clivier introduced me to three books
that will go to change my life:

* Nonviclent Communicatlion: A
Language of Life: Life-Changing
Tools for Healthy by Relalionships
(Monviclent Communication
Guides) by Marshall B. Rosenberg
Whoe Moved My Cheese?: An
A-Mazing Way fto Deal with
Change in Your Work and in Your
Life by Spencer Johnson

= How Fullls Your Bucket? from Tom
Rath

| cannot fell yvou how often | was

frustrated by people and how using

nonviclent communication helped
me, both in the professional and

peconal aspectsof my file.
lembraced and welcomed
change in my life afterread-
ing the book "Who moved
my cheese?"”. This is the first
fime | realsed that Iy com-
fort zone s my dead zone.
While reading the third
boek, "How Full ls your Buck-
et?”, | leamed a lot about
mysell and how it was im-
portant to fill my bucket
with posilive energy.
Talking aboutl energy, one
of the main sources of de-
plelion.of our energy s our
EGO:

= EgsEnergle

= GasGo

= OasOuf

| found thal, by checking
my EGO from time 1o time,
| was able to protect my
bucket from depieting. |
found myself having more
wilpower because | let
things go more quickly and
| don'l lose my energy and
my lime Irying fo bend the
universe beyond my sphere
of influence.

S0 | would like to thank
you Olivier LASSERRE for the
impact that you had and

you are still having in my
life,

*The best alhlefes in the
day. the Grelzkys, the Mi-
chael Jordans, they all
had a coach. 5till to this
day, the best have coach-
es. Because the coach
can see what you can't
see. Tony Robbins

During. those pariners’
days, | was surprised to see
Clivier again as port of the
pariners. He did nol rec-
ognise me. | went to him to
remind him about our en-
counler and how he has
impacted my life. He has
his own coaching firm: Vert
Cirafe. If you happen lo
lock for a person that can
help you see the unseen,
go lo Olvier and say lo
him that "Mad sends his
regards!”,

And thank you to Nelke
da and Paul from the Adr-
bus. Leadership Universily
for giving me the opportu-
nity 1o 'be part of the parl-
ners’ days.

When was the
last time you
did an EGO
checek?;

How lull is
yvour bucket?/
Who is vour
life coach, and
why?
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Facebook Hosts Its First

‘Facebook iD8 Nairobi

Aimed At Celebrating The Tech Ecosystem Across Africa

“FACEBOOK ID8 NAIRDBI” CREATED A SPACE FOR
DEVELOPERS AND STARTUPS TO SHOWCASE AND
CELEBRATE TALENT FROM ACROSS THE CONTINENT,
WHILE SHARING THEIR DEVELOPER JOURNEY

NAIROBI, Kenya, November 22, 2019- Today, Facebook brought together over
400 developers, startups and businesses from across Sub-Saharan Africa in a first
of its kind conference dubbed “Facebook iD8 Nairobi". As part of its effort to cre-
ate opportunities for innovation, community building and education throughout
the continent, “Facebook iD8 Nairobi" created a space for developers and start-
ups to showecase and celebrate talent from across the continent, while sharing
their developer journey. Highlights from the conference and activities included:

@® A KEYNOTE SPEECH from Emeka Afigbo. Facebook's Global Head
of Developer Programmes — highlighted Facebock's plan in partnership



with Andela fo frain and equip
thousands of developers from
its Developer Circles across 10
countries in Africa with lechni-
cal and non-technical skills in
2020. This follows Facebook's
successful  three-month  train-
ing pregramme  with  Andelo
across MNigeria and Kenya in 2019.

@ A CAREER FAR

Aimed al connectling this year's
lop developers from Faoce-
bock's and Andela's three-
month fraining programme  in
Nigeria and Kenya with employ-
ment opporlunities through meet
ups with pofential employers.

. THE 2017 FACEBOOK S33A
DEVELOPER CIRCLE LEADS SUMMIT,

broughl logether &0 Develop-
ar Circle leaders, who repre-
sented 45 circles in 1/ coun-
Iries across the continent in
a two-day networking event.
Facebook D8 Nairobi also high-
lighted the latest insights from
Facebook, with new technolo-
gies and products for altendees
to build and experment with,
and programmes fo help them al
any stage of their joumey. There
were hands-on  demonstrations
and discussions with Facebook
product experls who provided
guidance and help lo unlock
challenges developers face in
their development process. The
conference alio provided an
opportunity for developers and
startups to learn how technolo-
gy such as AR/VE, Messaging and
Open Source can offer tangible
solutions for businesses in Africa

speaking at the conference
Emeka Afigbo, Facebook's Glob-
al Head of Developer Programs
said, “"We look forward 1o re-
connecting with the ecosystem
to share the lafest technology .
product and program updates.

Facebook D8 i a twe-way diclogue where we also
have a chance to hear from owr developer and startup
communily’ about their experiences and roadblocks as
well as provide an opportunity for members of our com-
munily to connect with others who share their challeng-
es and aspirations.”™

Fatma Ali a Developer Lead for a Facebaook Developer
Circle in Eldoret stated, “This opportunity has enabled
me to connect and get mentorship to builld my coreer
while equipping me with leadership skills to work with
the developer community. Through my Facebogok De-
veloper Circle | have gotlen exposure and recognition
in the Developer ecosystem. The experience has been
enlightening and | am confident that | will have a suc-
cessful career in fechnology.”

sewagodimo Mallapeng a Developer lead for a Face-
bock Developer Circle in Cape Town concluded, "My
experience leading a Developer Circle in Cape Town
has enabled me 1o advocate for the inclusion of women
in the developer community in Cape Town with my circle
having the highesl female members in Africa, Through
Facebook iD8. | goined insights on how we as develop-
ers, male and female can seize opporiunities and curb
challenges in the developer communily.”




1he
Industrial
evolution:

An Opportunity for South Africa
to Define Its Relationship
with Science And Innovation

Al the beginning of the year, | stumbled
upon a movie called The Boy Who Harnessed
the Wind. The movie which 1s based on a true
story 1s an inspirational film which reflects the
realities and the impact of poverty, climate
change and poor governance amongst many
other themes. However, the one theme that res-
onated with me most is education. The young
boy fuelled by his love for science and technol-
ogy and the desire to understand the subject,
manages to solve a water crisis in his commu-
nity by successfully butlding a large windmll
that powers an electric water pump.

After watching this incredibly strong and prac-
tical representation of how Science and Tech-
nology can be used as a tool to solve problems
faced by communities, | wondered, what if this
dth industrial revolution wave is an opportu-
nity for South Africans to interrogate its rela-
tionship with science, after all, it is about new
technology advancements. | wondered, what
if this 4th industrial revolution is demanding
that as South Africans we engage in open con-
versations aboul what science means Lo us as a
collective?

Undoubtedly, the 4th industrnal revolution 1s a
very important aspect of an ever-changing sci-
ence and technology landscape. However, just
like the 1st, 2nd and 3rd revolution it will pass.
Very soon if not already, the world will intro-
duce the 5th indusirial revolution —while we
will still be grappling with the 4th. We there-
fore must be careful not to limit the science
narrative in the country to just the dth indus-
trial revolution if the intention is to champion
science and innovation that 1s fit for context.
Instead, there needs 1o be a concerted effort by
government to promote the development of in-
digenous innovations that respond to the nsing
incquality, poverty and unemployment faced
by many underdeveloped communities. There-
fore m my view, the 4th industrial revolution
should be seen by South Africans as an era that
demands a more intentional defimtion of how
science and technology ought to be used to up-
lift communities.




With that in mind, [ am reminded that, the revo-
lution cannot be defined without those who live
the day to day realities of the triple challenge.
Historically, the science and technology con-
versation was reserved for industry and white
old males. Years later, the face of this sector 15
changing and while science research relevant
for industry is still very much at the helm, add-
ed emphasis is now being placed on doing re-
search for social impact, Therefore, with this
element now on the table, the conversation
is incomplete withoul two-way engagements
with underdeveloped communities who are in
dire need for mnovative and scientific driven
solutions. So, we must be relentless in creating
inclusive spaces of engagement around science
and mmnovation. The nsk that we run as a coun-
try, of limiting the conversation to caprains of
industry and government is that, the interpre-
tation of science in the cra of 4IR becomes
one-dimensional.

However, when we expand the conversation to
teachers, young scientists and engineers, pro-
fessionals, students, unemployed persons, ¢n-
treprencurs and the pensioner, the conversation
changes. Pertinent questions like how should
science in the 4IR era be translating i our
public school system? How is it translating in
underdeveloped communities and what are the
shortfalls? And for an entreprencur, the ques-
tion 18 very much about, how does it enable me
to create more jobs and products/services fit for
my context?

It 15 in such moments, when we come together
as a collective, that we become more intention-
al about how science and innovation will drive
and achieve meaningful socio-economic devel-
opment. Further, it compels us to zoom into
what does the face of socio-economic develop-
ment look like for different sectors of society
and more importantly, what problems science
and innovation need to be solving in order to
achieve this goal?

The inability for us to understand this ona much
deeper level will have us shooting in the dark
and adopting technologies and systems that are
not fit for context and will only widen the gap

The 4th
Inclustrial
Revolution:

A Opporiunily lor South Africa
1o Deatires s Retaliomship
with Scienca And Innovaban

S0, before we make sweeping statements about
bullet-trains and creating smart citics, we must
get the fundamentals right. The unfortunate re-
ality is, majority of public schools, especially in
black communities, do not have science labo-
ratories and equipment — a key component that
gives a child the opportunity to “practicalise”
science..

Innovation and incubation hubs should not just
reside in the cities, when we know that as a
country, we have an issue of accessibility due
to the historical context of spatial planning. If
driving socio-economic development through
science and innovation is part of the countries
agenda, we must invest in a skills retention strat-
egy and building infrastructure for underdevel-
oped communities that will promote a culture
of innovation and inspire an inclusive economy
that responds to the triple challenges.

A meamngful revolution is not birthed by a
passing wave, instead, it 15 founded on a strong
foundation that has an appreciation for getting
the fundamentals right. So in as much as the
concept of the 4th industrial revolution sounds
exciting, the vision has to be bigger than that,
The vision has to be driven by govermment and
industry in collaboration with the yvoung scien-
tists and engineers, the entrepreneur, the student,
the learner and the unemployed member of the
community. When we do this as a collective, a
shared meaning of how science and innovation
translates into socio-economic development can
be established.

| am convinced now more than ever, that no
revolution for us, whether pohitical or industrial,
should be defined without us!

~Chumisa Ndlazi



Meet the

First Female
Military Pilot

in Botswana
Advancing Girls

in STEM & ‘
Entrepreneurship

gomotse  Phalsima(Captain) i
Kc:m-::mg the first female military oi-

lots in the Bobswana Defense Force
and the President and Founder of Dare 1o
Dream. a social enterprise dedicaled o the
advancement of youth, women., and girs
in 5TEM with a focus on aviation, gerospace,
and enfrepreneurship development. also, she
is a Co-Founder of Women in Aviation, Botswa-
na Chapter. In this exclusive interview, Alaba
Ayinuola spoke with Captain Kgomotso to
learn more about her social enterprise Dare To
Dream and why she's helping to inspire today’s
youth women and girls 1o discover their passion
for STEM, AVIATION and ENTREPRENEURSHIP.

Tell us about Dare To Dream and the role
yvou play?

| am the President and Founder of Doare To
Dream. a social enferprise dedicafed to the
advancement of youth women and girls in
STEM, Avialion and Aercspace as well as en-
trepreneurship development skills.

What spark your interest in the military,
avialion and STEM?

| grew up in a small village near 5ir Serelse Kha-
ma International Airport, 1 used 10 see planes
passing over my mother's house, for an early

young age | knew | was born to fly, this
made me develop interast in STEM from
an early young age and ultimately served
as a foundation for my career.

How does it feel as one of the first
female military pilots in the
Bofswana Defense Force?

It has been a beautiful experence. chal-
lenging bul remarkobly exciling. | used
my pioneenng place lo advocate and in-
spire more learners to venture into careers
in the Aviation industry not only in Botswa-
na but across the African Continent.

Why do you think girls or women
are underrepresented in aviafion
and STEM?

STEM subjects are believed to be hard
and intimidating for women hence the
nead to have posilive role models and
Mentorship to encourage female par-
licipation in this fields, secondly our cul-



ONINE

culture for example, when | told my
mother that | wanted to fly she said ™
During our fime it was unheard of for a
girl child from very humble beginning to
fiy planes” this sterectypes and limiting |
beliefs affect female and discourage
them,

How can we gef more girls infer-

esfed in STEM? 22 2% :
How does your organisalion measure ifs
By encouraging gids af grassroots level, impact?
parfnenng them with mentors, exposing
them to ditferent fields of STEM. hosting We have monitoring and evaluation techniques
STEM Career days, Compelitions and such as questionnaires before and after our pro-
hackathons to celebrate science. grams, we also keep a dotabose of all our stu-
dents and reach out fo them frack their progress
What are the obstacles faced and ©nd share with them opportunities.
how are you overcoming them?
Do you have a female role model who
Back then when we started flying most of  inspires you?
the guys did not want to fly with us. bul
5 the S?EIE‘G":.I'FPE'S started disenterairal- M':I,r Mﬂ|hcr. EVET Ehgugh we had a 55 year ol
ing and female pilol’s celebrated across g g e difference we slill remained the best

the world, they storted accepting and of fiends. May her soul restin peace.
even encourcaging and men-
toring us to be better
aviators,

What is your advice for some-
one who wants fo be in your
role or a STEM career field?

-
]

Be Feardess in the pursuit of what's
sets your soul on fire, you are going
to fail many fimes, a lot doors will
be closed on your face, never give
up raise your sights and see possi-
bilities, dust yourself and go back
into the fighting arena and pursue
that which resonates in your heart,

How do you re-
lox and what
books do you
read?
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| love fraveling, m-n-:l:"r"-:_'g [IeW
people and learning new cul
tures, | just returned back from

Dubai. 1| am currently reading
and finishing my first b {_:!-; fitlecd

LY = The Story of a
Fi. ale N ||||!1r ! Pllot rrltlg r| A
n;
Teach us one word in your
local language. Whatis your
favourite - local dish and
holiday spof within Africa?

Dumelang means hello. hy T-
vorte [ocal dish are e

roge and bogobe. Holide 5 ‘: B i G G R A F H Y

- Cape Town in Africa

Kgomotso Phatsimao

is th ident and Founder of Dare to Dream, a social enterprise dedicated to the
advancemeant of youth, women, and girls in STEM with a focus on aviation, aero-
space, and entrepreneurship development. She is a Co-Founder of Women in Avi-
afion, Botswana Chapter. She holds a Master of Science in Sirategic Management
(University of Derby) and a Bachelor of Education Science {University of Botswa-

na). She is alse a qualified trainer by the Botswana Qualification Authority,

Captain Kgomotso Phatsima is among the first female military pilots in the Botswa-
na Defense Force. She holds o Commercial Pilot License from the Civil Aviation Au-
thority of Botswana. She is the winner of the 2017 Botswana Youth Awards for the
Best Female of the Year Award and a recipient of the 80th British High Commission
Commonwealth Point of Light Award, Kgomotseo is also a 2018 Fellow of the Obama
Foundation Africa Leaders Program and an Alumna of the International Visitor Lead-
ership Program, USA Leadership Tour.

Phaisima is a professional coach and sought-after motivalional speaker. Together
with her company, she conducts team building trainings and several other coaching
and fraining services,
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v name is Hermine Mbondo. I'm the founder of Bdbrand, a To-

ronto-based bilingual English/French storytelling-driven marketing

agency for purpose-driven brands. While consumers are always
enficed to buy more, at Bdbrand we believe that marketing has a greater
purpose than consumerism and should empower people to buy smart, by
putting their money where their heart is. S0 we made it our mission to create
stories that connect brands that take a stand on values with people who
share those values through engaging storytelling content.

BIOGRAPHY
Cameroonian-born Bd4brand founder, Hermine Mbondo. is an enthusiastic
entrepreneur whao is writing her story in her own unigue way, Born in “Little Af-
rica”, raised in France and now living in Canada, this bilingual English/French
marketing Consultant by day also happens to be a word-traveler by addic-
tion, and a foodie by passion,
she graduated from a top French business school with a Master's degree
in Management, majoring in Consumer Marketing. Prior to focusing on sto-
rytelling, Hermine Mbondo started her career in Communications at a Par-
is-oased agency then landed a position on a client side at Carrefour Group,
one of the world's largest retdilers. She then expanded her skills and horizons
and and acquired valuable trade marketing skills, working directly with buy-
ers and managing sales reps in the US.




In 2012, she wos appointed Marketing Manager of a French cookware man-
ufacturer and spearheaded the rebranding of a portfolio of foodservice and
retail brands, implementing etfective online and offline worldwide marketing
strategies. With over a decade of international marketing expenence under
her belt, Hermine Mbondo decided in 2017, just a year after moving to Toron-
to, to use her proven marketing expertise for the greater good and founded
Bd4brand, a storytelling-driven marketing agency for purpose-driven brands.

For some,
storytelling
has lately
become a
marketin
buzzword.

For us, at B4brand, storytelling
is rooted in our identity. In fact
the B in B4brand stands for:

® [I&E]- becouse we promote
brands that are making a dif-
ference and have a positive
impact -,

& - since we provide
our services in English and
French, Canada's official lan-
guages, but we also offer
multilingual platform - and

® because our storytelling criginates from the Bassa tribe of Cameroon. a tribe
thal has been using storytelling as part of their oral fraditions to pass down knowledge
from one ge neration fo the next.
50, this is where my journey starts. | was bomn in the hinge of Alnca, in a land where West
and Central Africa meet. | grew up listening to these amazing tales during my summer
vacalions in our village. At twilight, one of my aunts would gather all the kids and start
telling us steries before going o bed. Those legends, myths, tales, riddles, songs. and prov-
erbs rocked my =ary childhood and inspired me to read more. wiite more, and somehow
instilled in me a lifelong love for storytelling, | left my native Caomercon and moved o
France at 8 years of age. Among the many things that France has given to me. education
by far was the game changer. | graduated from a business school with Master's degree in
Management, majoring in Consumer Marketing, and | quickly gained international work



work  experience,

holding wvarious mar-
keting and communications positions in
France, Canada, and the US. But it wasn't

| turned my side husile info
a full time business in 2018,
Entrepreneurship is not an
eqsy road. Fortunately, Toron-
to's booming entreprensurial
ecosystem provides resources
to support business ideas and
turn them into start-ups, from
settlement and  community
organizations, to incubators,
and accelerators, to name a
few. Living in such a diverse
city also gave me an unigque
opportunity to connect with
a whole portion of the African
Dicspora that | knew little to
nothing about before, includ-
ing Africans originally from En-
glish speaking countries. In my
three years in Toronto, | have
met so many smart, driven pro-
fessionals, entrepreneurs, and
investors who share the same
desire to participate in Afri-
ca's economic development.

We might be away from the
motherdand., We might not
even share the same expe-
riences or the same atloch-
ment to the motherland, How-
ever, it provides great hope to

unfil | moved to Toronto in April 2016 witness and take port in this

that | fully embraced entrepreneurship.
| amived in Toronto In @ snowy vet begu-
tiful day with my suitcase, a need for a
change of scenery, my Master's degree in
my pocketf, and o decade’s worth of inter-
national work experience. This cosmopoli-
tan, vibrant, and bustling city seemed just
like the perfect place for a fresh start, To-
ronto also turned out to be a great place o
start a business venture and ignited my en-
trepreneurial spirt. 30 much so that | found-
ed B4brand in 2017 and a few months later,

rising movement of individuals
who each, at their own lev-
el, contributes to take control
of the African narrative and
write our own story, by invest-
ing in and using technology
to create a better future for
Africans, among so many ofh-
er enfrepreneurial inifiotives.
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Uganda s aandiocked country in East Africa that lies within the Nile basin, and has

a varied but generally a modified equatorial climate. Famously called the Pearl of Africa by
Winston Churchill, it is home to one of the most diverse and concentrated ranges of
African fauna including the highly endangered mountain gorilla and the endangered
common chimpanzee. Popular dishes include matoke(a staple made from bananas),
millet bread, cassava (tapioca or manioc), sweet potatoes, chicken and beef stews, and

Bwindi Forest is famously known for
being the home of hailf the world's
population of endangered Mountain
Gorillas as well as being one of the
most biclogically diverse areas on
earth. Bwindi Impenetrable National
Park, is part of Bwindi Impenetrable
Forest consists of 120 species of
mammals, 346 bird species, 202
butterfly species, 163 iree species,
100 fern species, 27 frog species, as
well as other many endangered
species including chameleon, gecko
to mention a few.

The best time, the best months of the year to
visit would be December to late February and
from June to September.

The Murchison Falls National Park is one of
Uganda's oldest conservation areas.

Tourists who visit there normally have five
regular launch trips to the base of the falls offer
fine game viewing and bird watching. Boat trips
to the Lake Albert delta are also taken which
provide the best chance in Africa of sighting
Shoebills. There is also chimpanzee tracking at
Rabongo Forest, and thereafter en route from
Masindiin the Budongo Forest.




There are so many cultural and historical sites that you would not love to miss in the
Western region including; Kitagata hot springs, Sempaya hot springs, Karambi
Royal Tombs, Igongo Cullural Center in Mbarara, Great Lakes Museum in Kabale,
Amabere Caves, Mparo Tombs, and Bigo Bya Mugyenyi among others.

Uganda is an awesome and beautiful place to visit as it is rich in wildlife, nature,
culture, heritage and history.

Credit: Team Afrikaziara www.afrikaziara.com

UGANDA,

THE PEARL OF AFRICA.
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Tola runs a beauty consultancy outfit
where she helps ladies look their best
by choosing the righls outfits, in the
right colours, shapes and sizes, to suit
them. She also runs an academy
where she teaches young ladies how
tc make a living from beauty
consultancy.

She offers different training packages
with the longest spanning 12 months.
Vee enrolls in the training and pays the
requisite fees. Midway into the
program, she gets a job and decides
she's not completing the program
again.

She asks Tola to give her a refund of
the fees. Tola refuses and says she's
not entitled to pay her a refund. Aftera
lot of threats, including a threatened
visit to the police station with Vee
making a scene at Tola's academy,
she is forced to make the refund,

After the incident, she meets her friend
and recounts what happened to her.
Her friend tells her, that early in
business, she leamed to draw up
terms and conditions for her clients
who use her services.

That way refund policy, delivery policy, and
other scenarios are expressly stated an
agreed upon beforehand. She ensures that all
the clients sign it to avoid problems in the
future.

Tola, now wiser, has drawn up a written
standard terms and conditions for her beauty
consulling academy.

Do you have one for your business? What are
your thoughts about a standard contract for
your transactions with your clients and
customers? Are they necessary?

Tosin Omotosho
Partner, Charis LP



’ AFRI-COMMERCE:

Giving Customers the Best
African Experience.

&




Mckinsey's Lions go Digital
reporl predicts that, online
shopping in Africa could
account up to 10% of retail
sales, with a value of around
$75 billion by 2025. The
reason for this rise
according to ForFive is as a
direct result of the increasing
internet penetration in Africa.
Online shopping is a form of
eCommerce which is the
act of commercial
transactions conducted
electronically on the Internet.
Afri-Commerce is
eCommerce in an African
context. It is impossible to
believe that eCommerce as
practised in the rest of world
will work in the Africa
market.

The African market is a very
different market that faces
many challenges, it is
therefore imperative for
African businesses
operating in the Afri-
Commerce space to find
innovative ways to
overcome these challenges
in order to serve their
market.

MY TOP 7
AFRICOMMERCE
CHALLENGES
AND POSSIBLE
WAYS OF
OVERCOMING
THEM:

payments, AN
Alternative ways of making payments ‘“_~

included such as mobile
money and cash on delivery (C(

2. Online fraud:

As we all know there are many scammers out there
in the wide web, therefore Afri-Commerce stores
need to ensure‘mat they online security systems

are vigorous, they should look for reputable payment
solutions that will ensure safety of consumer
information such as

personal and financial information.

3. Expensive internet:

This is a major challenge which can be changed
through putting pressure

to change national policy lower internet costs.
Alternatively, you can

send potential customers catalogues and enable
them to buy via text

(SMS) and pay using

mobile money or COD.

4. High delivery costs: These can be overcome
by trying alternatives methods of delivery such as
drone delivery or crowd-sourced delivery services
which is basically using method of fulfilment that
leverages networks of local, non-professional couriers
to deliver packages to customers' doors. Companies
such as Jumia have in sourced their delivery function
to lower costs.

5. Consumer knowledge and awareness:

In Africa online shopping is mostly popular in the
growing middle class consumers, some lower class
consumers lack awareness of online shopping and
may be hesitant shop and make online payments. Afri-
commerce stores need to build awareness of their
online channels, through physical pop-ups at markets
and malls. Companies such as Jumia and Zando go
as far as establishing a physical sales force with
tablets that will walk consumers through the online
experience, even identifying items to order later by text
message or phone.
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Tshiwela Ncube
Co-founder and CTO at Vuuga
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why i left the westemn

world and moved

| understand and appreciate the sacrifice my
parents made of leaving the conflicted
Democractic republic of the Congo some years ago
in hopes to offer my siblings and | a better chance at
life. and until this day. | consider that to be the
greatest gift they've given me. As time passed, I've
learned over the years that problems aren't stop-
signs but guidelines instead. Running away from your
challenges is the equivalent of fuming your back on
the cpportunity of finding a solution.

Although I'm undoubtedly grateful for my canadian
citizenship. the world-class education and the guality
of life amongst many other benefits of growing up in
the western world, the fact remains that it's just not
where | feel | genuinely serve a purpose. Growing up
in the west has granted this young african boy the
ability not only to dream but to realize those dreams if
| put my mind to it. With that said, it would be o
blunder on my partifl didn't utilize that advantage to
do my part in helping build an Africa I'm proud of
canallmyhome .

Thus, let's get straight to it. But, let's get straight to it.
But, let's keep in mind that thisisn't a template for all,
just my honestand most conspiciousreasons.

1. opportunity

back to Africa to start
a business

David lit

| find this fo be accurately
common with
enfrepreneurs; the fact
that our perspeciive when
coming across something
intriguing is always to see it
for what it could be and
not what it is. we're
problem solvers by nature,
and we understand the
benefits and see value
solving some of the world's
most significant
challenges. We get
goosebumps thinking
about hows when put in
front of a problem, the
challenge of problem-
solving keeps us up at night
pondering on the right
codes, strategies and
tactics. For this reason
alone, you'll probably
similarly react to this fact;
“Africa’s population is the
fastest growing in the
world. It is expected to
increase by roughly 50%
over thenext 18 years,
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growing from 1.2 billion people today to over 1.8
billion 2035." Some might look at this as a
burden, while | can only see it as an ample
amount of opportunity.

“The opportunities that everyone cannot see are
the real opportunities.”

JjackMa

2. Majority Priviledge
For the longest time, | thought white privilege was
athing... | was exposed to it throughout my whole
lifel Don't get me wrong here,it is a thing, but it
appears to be the case only in the western world.
The fact is, Asian privilege is a thing too, in Asian
countries. This statement might sound extremely
foolish to some readers, but black privilege is
alive and thriving, in majority black countries,
which all happen to be in sub-saharan Africa. Use
it to your advantage; the possibilities are endless
when you have the support of your people.

3. wakanda forever?

Goes without being said- just a subtle yet
essential reminder... wakandawon't build itself.

4.challenges

*most African governments aren't sta..." blah
blah. “it's hard to do business in Africa becau..”
go on, let's hear! We've heard it all before. Do
yourself a favour, become antifragile. Allowing
myself to be challenged by the hurdles of
conducting business in this continent will only
make me a better entrepreneur, there's no other
way around it. If it's too easy, believe me when |
say it's just not worth having... Rome wasn't built
in one day, neither was it easy to complete.

| don't condone corruption in any shape or form,
but | do have this to say to entrepreneurs thinking
of starting up in Africa; when raising rounds of
capital, always ask for slightly more than you
think you need. you'll need extra cash because
bribery is a common practice here, let's just say it
helps cutthe time in half for when in need of some
sServices

why | left the westemn
worka ond moved
back to Alica to stort
0 businasy

David it

5. 1t’s Home

When it's all said and done, it's
home. | was born here, and
although my parents’ sacrifice
significantly impacted my life, |
don't believe removing a child
from his natural habitat should
be something young African
kids should experience.

The challenge is simple, helping
economics across Africa- to
allow our people to have access
to jobs, education, and the
quality of life they deserve. We
as Africans must innovate at a
rapid rate if we hope not to be
left behind. It's time we
understand that home is what
we make it and it's our duty as
entrepreneurs to play our role in
helping create the Africa of
tomorrow.

“Time waits for no one, and it's
certainly not going to wait for us
to getthis right...”

-David Lit
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‘ where are you having
Godionders o lunch today?

our offerings

In restaurant Plot 6, Akinogun st.

Outdoor catering Oniru Market rd. Lekki
Soup bowls

Corporate Events call: 09012222777

0 o @ foodlandersng.com B
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