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• Could you briefly tell us 
about Ava Airways and 
the gap its fill? 
With Ava Airways, we didn’t 
want to just envision a 
bunch of loosely connected 
potential innovations. 
Instead, our goal was to 
create a cohesive concept 
for the future airline. To do 
this, we organized all of our 
design innovations around 
three core principles: 
“Taking Crazy Out of 
Flying”—making Ava 
Airways actually worthy of 
passenger affection; “Know 
the Journey”—designing 
touch points that are 
tailored to the unique mo-
ments comprising a pas-
senger’s journey with Ava 
Airways; and, “Membership 
Matters”—creating a busi-
ness model that goes 
beyond fare-based transac-
tions.
Ava Airways is an Airline 
carrier of the Dominican 
Republic with a clear plan 
and vision to properly con-
nect and operate sched-
uled flights via its Hub in this 
city of Santo Domingo, to 
the Caribbean,  Latin Ameri-
ca and Africa. The Service 
Ava Airways plans to pro-
vide would allow Latin 
American and Caribbean 
enraptures and corpora-
tions to properly connect 
with each other in com-
merce and trade specially in 
the tourism sector.

• As its new Chief Execu-
tive, what are your set 
milestone in terms of 
growth and impact?
In this role, I am responsible 

and accountable to the Board 
of Directors for carrying out my 
duties and my number one goal 
is to properly connect Africa 
with the Americas and the 
Americas with each other.  
Being the CEO of an airline is 
not the kind of job that some-
one just slips into. Typically, 
these airline big wigs worked 
their way up the corporate 
ranks. In some cases, they've 
been recruited from similar 
positions in other industries. 
Historically, most airline CEOs 
have spent a considerable 
amount of time in some type of 
management structure.  I did 
not have that kind of road map.  
I was appointed CEO of Ava 
Airways because of my row 
core entrepreneurial spirit.  En-
trepreneurial spirit is a mindset. 
It's an attitude and approach to 
thinking that actively seeks out 
change, rather than waiting to 
adapt to change. It's a mindset 
that embraces critical question-
ing, innovation, service and 
continuous improvement. “It’s 
about seeing the big picture 
and thinking like there is no 
tomorrow,” 
“To me, being of African 
descendent, that’s the spirit I 
live by and is the way of  ap-
proaching situations where you 
feel empowered, motivated, 
and capable of taking things 
into your own hands, “Like con-
necting Africa with the Caribbe-
an”. Companies that nurture an 
entrepreneurial spirit within 
their organization encourage 
their employees to not only see 
problems, solutions and oppor-
tunities, but to come up with 
ideas to do something about 
them.” Entrepreneurial CEO’s 
like myself tend to have a more 
innovative approach to thinking 

about their products or ser-
vices, new directions to take 
the company in, or new ways 
of doing old tasks.  

• One of your major priori-
ties at Ava Airways is to 
connect Africa with the 
Caribbean and Latin 
America. What sparked 
the interest and why now?  
The second largest African 
population in the world is 
Brazil, The USA, Then Span-
ish Specking Americas, then 
we have the Caribbean.  
Why now you ask?  Because 
now its our TIME ! 
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• Kindly tell us more 
about your Africa expan-
sion strategy with empha-
sis on your unique offer-
ings?  
This is a technical question 
hahaha, for the simple 
reason I cannot provide key 
secrets to our strategy and 
game plan. Keep a close 
eye on Ava Airways and see 
the strategy manifest itself.   

• How is the current 
global pandemic affect-
ing your operations and 
how are you navigating 
the challenges in these 
dire times?  
To be frank we have been 
given a gift from the higher 
powers,  because just in 
time for the launching of 
Ava Airways here comes Ms. 
Corona Virus with her atti-
tude, so we have escape all 
of the issues that others are 
currently facing and I am 
great to the gift. 

• What are the safety mea-
sures and assurance you 
have incorporated in your 
operations? Are you Post 
COVID-19 prepared?  
YES, we are.  Ava Airways Direc-
tor of SQS and the rest of the 
team shall implement all of the 
recommendation that is provid-
ed by IATA and Local Authori-
ties. 

• How would you describe the 
state of aviation in Africa and 
where do you see the indus-
try in 5 years? 
I believe I am not the correct 
person to answer this question 
at this time, however  I do see 
the state of Aviation in Africa as 
one of the same kind you are 
seeing today with the move-
ment of people from Africa to 
Europe and North America to 
the movement of people from 
Africa to the Caribbean and 
Latin America.

• What is the future for 
Ava Airways in terms of its 
size, products and 
impact?  
I believe Ava Airways future 
is bright and you will be 
around to see what kind of 
product and impact we shall 
have on the industry.  
 
• What is your leadership 
style and philosophy?  
Simple, Entrepreneurial 
Spirit. My fundamental 
believe is, if you want to 
make people happy sell ice 
cream ! 

• Your message to the 
industry and the critical 
stakeholders who 
depends on it for survival? 
Financial disciple and 
change the way you think 
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Breakthroughs in Africa Signal enterprise
adoption readiness

Technological breakthroughs such as blockchains and distributed ledger technologies are digital infra-
structures that enable innovation. Businesses across the globe are already bene�ting from block-
chain-based technologies which are predicted to create over $3 trillion in business value by 2030 
according to Gartner. Despite the huge potential, CIOs overestimate the capabilities and short-term 
bene�ts of blockchain technology to help them meet business objectives which creates unrealistic 
expectations when it comes to assessing o�erings from blockchain platform vendors and service 
providers. 

Companies such as IBM were early adopters of blockchain. “We have used it now to solve issues with the 
management of our supplier ecosystem and, most recently, we are working to use the technology to 
improve the way in which we onboard and manage the suppliers we work with (known as the Trust Your 
Supplier),” said Anthony Butler, IBM's leader and CTO for blockchain services in Africa and Middle East. 

Aligning blockchain projects to �t the overall business strategy of an organisation is key for companies 
looking to pursue blockchain-based implementations. “We are led by the market and we will build 
whatever capabilities we need in order to address market demand.  We see a lot of companies now 
wanting to implement blockchain networks at scale so helping them with this, as well as the associated 
business challenges, is a core part of our strategy. “We are seeing customers who look to us, the general 
contractor, for convening blockchain networks across di�erent countries, industries, and technologies,” 
said Butler. 
There are also increasing opportunities to create even more value by applying AI and IoT to blockchain 
networks. This is also an area of focus for companies like IBM. For example, integrating sensors with a 
blockchain network to gather real time and immutable data on the temperature and conditions under 
which a product has been transported through a cold chain; or using AI to make predictions based on 
the data that is sourced via the blockchain network. “There are many emerging cases now and our 
research organisation is focused on what comes next so we are looking at the implication of quantum 
or how technologies such as crypto-anchors can be used to further strengthen supply chains with 
blockchain for example,” Butler explained.

over $3 trillion
in business value 

by 2030 

” 

11



The role of Cloud in implementations of 
blockchain solutions for African enter-
prises
African based companies are making blockchain technological imple-
mentations. “We completed the Cranberry Cognitive Operational 
Management Engine which provides the most relevant real-time busi-
ness service and operational data to the relevant individuals and busi-
ness units across all service levels of client organisations through inter-
active dashboards,” said Stin Mulunda, CIO at Cranberry AB. The com-
pany has delivered a future-proof business management system 
which will run optimally 24/7 by leveraging all aspects and elements 
of data and the environment to ensure an accurate understanding of 
current realities and how to enhance the future. “We are now able to 
provide businesses with:

The scalability and reduction of total cost of ownership as energy 
consumption, system upgrades, hardware and software updates as 
well as infrastructure expert remuneration costs are axed from busi-
ness expenses upon migration to cloud. The other bene�t associated 
with cloud-based infrastructure is the myriad of software solutions 
which are compatible with an environment with the option to deploy 
remotely. “Agility and service optimisation have become an essential 
trait for survival for businesses in every sphere of the economy, this 
has led to the mass adoption of enabling technologies such as arti�cial 
intelligence, blockchain and IoT which are all fundamentally 
cloud-based (distributed infrastructure),” said Mulunda. Cloud plat-
forms such Microsoft Azure, Google Cloud and AWS o�er businesses 
the ability to leverage world-class infrastructure, arti�cial intelligence 
capabilities as well as blockchain and IoT solutions.
Cloud, automation, AI, machine learning, blockchain and advanced 
analytics are just some of the innovations being speedily implement-
ed worldwide to combat business disruption. “The Cranberry Opera-
tional Engines’s machine learning and natural language processing 
algorithms provide organisational correlative analytics on all events, 
transactions and interactions across all business units and their under-
lying internal and external resources,” said Mulunda. 
 “The business interaction module harnesses node data to calculate 
the business pro�ciency of all business units, individual human 
resources, and client interactions to provide business leaders a full 
view of the organization’s performance against set objectives, SLAs 
and targets at any given time

• A single version of the truth through the implementation of 
 smart contracts and the Business Node Consensus Ledger 
 (BNCL);
• Real-time and predictive SLA compliance with bottleneck and 
 business node identi�cation;
• Customer, human resource, provider and operational trend
 analysis. 

This brings the unprecedent-
ed possibility to observe and 
predict current and future 
organisational e�ciency, 
achievements, pro�tability, 
client sentiment, and custom-
er experience by creating a 
seamless �ow of information 
across internal and external 
business environments as is 
the case with a client such as 
Pick n Pay, thereby 
future-proo�ng of every 
aspect of an organisation’s 
operations.”

“We’re currently in the �nal 
phase of the development of 
our neural analytic dash-
boards which will harness the 
Engine’s machine learning 
capabilities to provide execu-
tives with accurate real-time 
organizational correlative 
analytics,” Mulunda 
explained. These dashboards 
are programmed to analyse 
the most important/relevant 
metrics and KPIs to provide 
summarized intelligence on 
all events (i.e new customer 
vs returning customers, 
human resource punctuality 
vs revenue vs expenditure per 
province, store type, etc).

Written by: 

Heath Muchena
founder of Proudly Asso-
ciated. Heath works with 
international companies 
looking to launch prod-
ucts and services in 
African markets. He is 
also the brains behind 
Block Patrol - a technolo-
gy adoption and busi-
ness development start-
up that pushes the value 
of advanced tech 
upstream. He is also the 
author of 15 books rang-
ing from tech, political 
economy, business and 
�nance. 
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career opportuni-
ties or set the ground for running a suc-

cessful business in the future.
Beyond speculative activities, bitcoin already drives a 
whole range of entrepreneurial ventures including arbi-
trage,  remittance, e-commerce and educational proj-
ects, to name a few. Paxful is committed to encouraging 
more women to consider pursuing opportunities in 
bitcoin and blockchain; the company has rolled out a 
number of educational programs globally to educate 
more people about the crypto industry.

Realising
Entrepre
neurial 
Potential

Realising
Entrepre
neurial 
Potential

Paxful’s 
newly appointed 
Head of Middle East and 
Africa, Tugba Abadan (Source: 
Paxful/Jake Farra)

Paxful believes women are playing 
a key role in crypto adoption and 
success in Africa
The COVID-19 pandemic has 
strained the global economy and put 
millions of people under financial 
stress. Understandably, people from 
all walks of life started looking for 
alternative income streams. In 
honour of Women's Month this 
August, a global peer-to-peer bitcoin 
marketplace, Paxful,  (Paxful.com) is 
shining a spotlight on women who 
have started successful side hustles 
powered by bitcoin.
Not only are these side jobs provid-
ing women with additional income, 
they are also giving individuals an 
opportunity to develop new skills in 
the bitcoin and blockchain space. 
Blockchain skills are in high demand 
internationally and may unlock new 

Paxful
sees
more
Young Women in
Africa turn to Bitcoin
amidst Pandemic
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 report released by CoinMarketCap in 
April revealed that the number of 
women in the cryptocurrency industry 
increased by 43.24% in the first quarter 
of 2020. In addition, a study published 

in December 2019 by Bitcoin (BTC) fund opera-
tor, Grayscale, showed that 43% of investors 
interested in Bitcoin are women (13% up from 
2018), with the number actively growing. "Our 
sector can still do better to attract more female 
blockchain professionals and entrepreneurs. At 
Paxful, nearly 40% of our global workforce is 
female and we continuously keep our eyes out 
for more female collaborators, community 
builders and problem solvers," says Tugba 
Abadan, Paxful's newly appointed Head of 
Middle East and Africa.
Usage of the Paxful platform is soaring, and the 
company has also witnessed a steady increase 
in the number of women participating in its 
entrepreneurship program, the Paxful Peer Pro-
gram. The program helps crypto enthusiasts 
become their own bosses, and women have 
been topping the list of best performers since 
it's launch in November 2019.

Yvonne Kagondu, Paxful's Community Coordi-
nator in Kenya, says: "It's not easy to be a young 
African at the moment. Unfortunately, many of 
us suffer the consequences of high levels of 
unemployment and poverty. It's very important 
to be on the lookout for as many opportunities 
as possible and find one that suits you best. I 
found blockchain technology intriguing and 
decided to focus on bitcoin, which eventually 
led me to mentoring other young female pro-
fessionals and fellow small business owners. I 
feel so fortunate to be able to help and inspire 
fellow Africans to take control of their finances 
through bitcoin."

Paxful's Peer Program participant Nkhensani 
Nyalungu is a Bachelor of Commerce student at 
the University of Johannesburg. She shares her 
experience with the program: "I had never con-
sidered setting up a tech-related business until I 
learnt more about the opportunities in the 
blockchain industry. Once I became familiar with 
the technology, it was quite easy to dive into the 
crypto world. I am extremely passionate about 
educating my peers about the crypto-economy, 
as I feel I'm carving the path towards economic 
freedom for our communities."

Victor ia 
Chauke, a 
student at Johan-
nesburg's Wits Univer-
sity, used to work as a 
part-time promoter before she 
started her bitcoin side-hustle to 
earn some extra cash, "Trading bitcoin 
was a better option for me as I could learn on 
the go; it's much more flexible as I can make 
money while at home, in-between classes or 
while busy with other commitments."
She adds: "I believe we need a lot more women 
in the bitcoin community. From my experience, 
I think we can operate as effectively as men, if 
not better, in the blockchain ecosystem".
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Entrepreneurial aspirations
in a time of crisis

According to a study, an estimated one in three working South Africans have a side job to 
bring in extra income. The COVID-19 lockdown has put millions of people under challenging 
circumstances as they faced losses of jobs and income opportunities. The pandemic pushed 
people to look for alternative income sources, so the interest in crypto and bitcoin entrepre-
neurship grew rapidly, which Paxful confirms as the number of platform users skyrocketed 
since the beginning of 2020. As contactless payments are encouraged, people are opting for 
non-cash in-person trades using bitcoin.

Abadan concludes: "We're very excited to see how the number of trades on Paxful from 
South African users have grown by more than 36% in Q2 of this year. Blockchain technology 
has created a new frontier for the global economy, and I believe that the industry offers 
plenty of opportunities to achieve greater economic independence"
Source: Paxful
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• Kindly tell us about African Harvest-
ers and the gap it's filling?
African Harvesters is an agribusiness hub 
for agricultural stakeholders across the 
African agribusiness value chains (farm 
to table)
We fill the information gap in the indus-
try, we agvocate youth engagement and 
investment in Agriculture, we also agvo-
cate for women inclusion in Agribusi-
ness.

• What sparked the interest?
Wow! I would say unemployment and 
passion for food security.
I was a graduate out of the university 
searching for a job and I got an opportu-
nity to work with an agribusiness associ-
ation, that's where was my interest in 
Agriculture rose

• Could you share some of your chal-
lenges and how you're navigating 
them?
Challenges are milestones to be 
crushed! 
As an organization, our major challenge 
is getting quality human resource as our 
volunteers. 
We resolved the challenge by giving 
incentives to our volunteers across 
Africa.

• How does Agriculture interact with 
SDG goals?
The main SDG that is Agriculture inclined 
is the SDG2 which is zero hunger. 
Zero hunger basically means no hunger. 
For this SDG to be achieved by 2030, this 
means that there would be no hunger as 
the case may be. For this to be achieved 
climate smart agriculture needs to be 
upheld which is SDG 14, gender equality 
and women inclusion in agricultural 
decisions which is SDG 10 and 5 respec-
tively.  Aquaculture needs to be explored 
to attain food sufficiency which is SDG 14.
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SDG 15 interacts with Agri-
culture in the aspect of land 
degradation, biodiversity, 
afforestation etc.   

• The Covid-19 pandemic 
has negative impact on 
the Agricultural value 
chain. What solutions will 
you proffer?
There should be synergy 
between every Agriculture 
stakeholders across the 
value chain. The Covid-19 
pandemic has shown the 
significance of synergy; 
government, developmen-
tal partners and private sec-
tors needs to work together 
to achieve zero hunger by 
2030.

• Are we post Covid-19 
ready and what are the 
prospects to look out for?
Yes we are post COVID-19 
ready. As an organisation, 
African Harvesters has 
always embraced digital 
solutions to our operations 
as we are in strategic coun-
tries across Africa, the pan-
demic has made us to re 
engineer our mode of oper-
ations. 

• What support do you expect 
from the government?
The pandemic has added to the 
responsibility of the govern-
ment to do better. I expect the 
government to create an 
enabling environment for busi-
nesses to thrive. Multiple taxa-
tions is not the solution.

• Could you tell us more 
about your initiative, Agricul-
ture for SDGs (Ag4SDGs) and 
it's impact?
Agriculture for SDGs (Ag4SDGs) 
is our sustainability initiative at 
African Harvesters, we enlight-
en the public on the impact of 
Agriculture in solving the Sus-
tainability Development Goals 
(SDGs).
We hold online sessions to 
share more light on the rela-
tionship Agriculture has with 
the SDGs. We also teach kids 
on sustainability, food waste, 
hand washing, recycling, water 
management among other 
things.

• What other initiatives do 
you have in incubation?
We plan to expand our reach on 
the Ag4SDGs initiative to 
schools and other African 
countries outside Nigeria.

• What's the future for 
African Harvesters?
We envision being the go to 
resource platform for opportu-
nities, agribusiness happenings 
across Africa. We also want to 
open up frontiers for funding 
opportunities for the platform- 
African Harvesters.

• How are you encouraging 
young female entrepre-
neurs into the agribusi-
ness ecosystem?
We at African Harvesters 
support women inclusion in 
Agriculture which is SDG 5 
and SDG 10. We uphold 
gender equality, as a female 
founded startup we include 
women in all our opportuni-
ties with our developmental 
partners and negotiate 
equal benefits for our male 
and female beneficiaries.
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Unless we ensure digital inclusion for all 
South Africans, any efforts to build a vibrant 
and growing economy will fall flat.
South African consumers and businesses 
need safe, convenient and accessible cash 
alternatives that simplify the payments pro-
cess. As it stands, too many are excluded 
from online and other value-added services 
simply because they lack access to a bank 
card. While there are lower
levels of banking services penetration in 
other African countries, 80% of South African 
citizens are banked, a commendable 
increase from only 46% in 2004 [2]. However, 
only one in eight adults have access to a 
credit card. For the rest, many online services 
remain inaccessible. The over-reliance on 
card payments to facilitate online and other 
transactions continues to exclude a large 
portion of the country’s consumer market.
Cash still dominates the South African econ-
omy. Even though it is still growing change is 
sweeping through the ecosystem. Mar-
ket-led payments companies are introducing 
new innovations that enable non-card users 
to transact safely and conveniently, greatly 
improving digital inclusion especially in 
underserved markets. Judging by recent 
developments, government is also searching 
for solutions that replace cash with more 
convenient and safer forms of electronic 
payment, and bring opportunities for under-
served communities to access new payment 
and financial services options.

Digital inclusion a national 
priority
The South African government has set its 
sights on fostering greater digital inclusion, as  
is  evident in the President’s State of  the 
Nation address in February, which highlighted 
the need for improved digital literacy among 
the country’s citizens. The SA Reserve Bank’s 
Vision 2025 has also emerged as a roadmap to 
establishing a vibrant open banking ecosys-
tem [4] in the country.
In a bold step earlier this year, regulators 
instructed South Africa’s mobile operators to 
adjust their pricing in order to reduce inequali-
ty in digital inclusion. 
The Competition Commission found that low-
er-income mobile users were disproportion-
ately disadvantaged by higher per-MB costs 
than larger data bundles for higher-income 
users. 

only 1
in 8 adults 

have access 
to a credit

card. 
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This will certainly aid greater adoption of 
online services and alternative payment 
types among the country’s large middle- 
to lower-income groups, who were previ-
ously unable to afford high ad-hoc data 
costs.

Solutions to low adoption of 
new payment types
In a 2019 global report [5], McKinsey iden-
tified cloud-based, API-driven architec-
tures built on open banking principles as 
accelerators of innovation and competi-
tion in the payments industry. And that’s 
one
vital role I believe companies such as 
Ozow fulfil in the African market: combin-
ing new technologies and new thinking to 
offer simplified payments to all. This is 
evident in how some of the main barriers - 
lack of data, low-end smartphones - are 
being overcome with innovative work-
arounds.
While South Africa’s smartphone penetra-
tion is currently over 80%, a lack of data 
means many consumers are often locked 
out of using online services and alterna-
tive payment methods such as QR code 
based payments.

One solution is to zero-rate mobile data costs. 
In our experience, this helps ensure consumers 
can make electronic, mobile or app-based pay-
ments even when they have no data on their 
devices, and directly contributes to greater 
adoption and usage.
Many of the smartphones used by lower-in-
come consumers also lack
sufficient space for the growing list of apps 
used to facilitate electronic payments. Here, 
offering the option of a progressive web app 
that can be accessed via a browser allows con-
sumers to pay without having to permanently 
store a native app.
South Africa - and the rest of Africa - needs to 
put concerted effort into driving digital inclu-
sion among the continent’s 1.3 billion citizens. 
I’d suggest starting with improving access to 
simple, safe payment options that remove the 
reliance on cash.

Thomas Pays,
CEO and co-founder of Ozow
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World
Humanitarian
Day 2020 

“You have not 
started living until you start 
giving”- Onyeka Akpaida
The humanitarian crisis has always existed and 
sometimes when it is not close to home; it is easy to 
ignore. The Covid-19 pandemic is definitely one that 
has in a morbid way, united us globally.
In the face of this global pandemic, increased pover-
ty and growing insecurity, humanitarians and 
front-line workers are going beyond their duty call to 
make life bearable for those who have been most 
affected by the pandemic and insecurity crisis.
Many of us grew up watching cartoons and movies 
of action heroes like Voltron, Captain America etc 
and we all strived in our imaginations to be like them 
because they were super cool; however, the front 
line workers and humanitarians knee-deep in 
responding to this pandemic are definitely the 
Heroes worth celebrating today as their needs, pains 
and challenges have taken a back seat to serving 
others in need.
Let me introduce you to some of our real-life heroes:
Dr Marie-Roseline, a field coordinator with the World 
Health Organisation (WHO) and an epidemiologist 
has a first- hand experience in fighting epidemics 
under harrowing conditions. She led her team during 
the Ebola response in the Democratic Republic of 
the Congo amid a series of violent attacks and this 
year, WHO sent Marie to the Central African Republic 
(CAR) to help set up the COVID-19 response.

“Here in CAR 
we have a health crisis 
in the middle of a pro-
tracted humanitarian 
crisis,” she explains. 
“We have to build a 
health system while 
dealing with an emer-
gency. It makes it very 
complicated. As doc-
tors, we have commit-
ted ourselves to save 
lives. This is what we 
do. We cannot leave 
people to die.”
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Nkem Okocha, a social entrepreneur and founder of fintech social enterprise Mamamoni Nige-
ria went above and beyond for low-income women living in rural and urban slum communities 
in Lagos state. During the lockdown, Nkem and her team gave relief food packages to these 
women week after week, putting their safety on the line. As the lockdown gradually eased up, 
they launched a COVID 19 emergency grant for female micro-entrepreneurs whose businesses 
were negatively impacted by the pandemic. The grant would help them restart their business-
es.
Adaora “Lumina” Mbelu started an accountability group- The Switch-On Bootcamp in April 2020 
to teach enhance focus and productivity; ensuring that people could still execute their ideas in 
the middle of the pandemic. Since its inception in April 2020, the Bootcamp has hosted 2 
cohorts and helped over 200 ‘Tribers”. The best part of this story is the group decided to do a 
Fund-The-Flow campaign as part of their team project aimed at providing sanitary products to 
adolescent girls and women in underserved communities in Nigeria.
“Given the priority to food distribution during the pandemic, sanitary needs are ignored and it is 
important for these women to manage their menstruation and associated hygiene with dignity 
and ease”

They have given out over 6,000 sanitary pads across 12 communities in Nigeria and they intend 
to continue this campaign.
The WIMBIZ group and Rendra Foundation focused on forcibly displaced women and their 
families in Northern Nigeria. The WIMBIZ group and Rendra Foundation provided food pallia-
tives to 290 women in the Durumi IDP camp and 130 Women in the Kuchingoro IDP camps 
respectively.
Today, World Humanitarian Day, I join the rest of the world to applaud and honour every one 
working in their little corner of the world, going through extraordinary lengths to help the most 
vulnerable people whose lives have been upended by COVID-19 pandemic. Your response 
through commitment, sacrifice and tenacity has gone a long way in managing the increase in 
humanitarian needs triggered by this global pandemic.
Well done!!

Onyeka Akpaida is a financial service professional with 9+ years of experience in financial inclu-
sion, consumer-centric digital banking and public sector engagement in a top tier leading 
International Bank and the founder of Rendra Foundation where she works to promote finan-
cial inclusion for low-income and migrant women in northern Nigeria.
www.instagram.com/rendrafoundation
https://www.linkedin.com/in/onyekakakpaida
onyeka@rendrafoundation.org
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Live A Full Life
With Sickle
Cell Disease

The World Sickle Cell Day is a 
United Nation’s recognized day to 
raise awareness about sickle cell 
disease (SCD) at a national and 
international level. On 22nd 
December 2008, the UN General 
Assembly adopted a resolution 
that recognizes sickle cell disease 
as a public health issue and “one 
of the world’s foremost genetic 
diseases.” The resolution calls for 
UN member states to raise aware-
ness about sickle cell on June 
19th of each year.
In this article, I would be creating 
awareness on sickle cell disease, 
the causes, symptoms, treatment 
and prevention.

What is sickle cell
 disease (SCD)
Sickle cell anemia (sickle cell 
disease) is a disorder of the blood 
caused by inherited abnormal 
hemoglobin (the oxygen-carrying 
protein within the red blood cells). 
The abnormal hemoglobin causes 
distorted (sickled) red blood cells.

Occurrence
SCD is more common in 
certain ethnic groups, including:
• People of African descent,
• Including African-Americans           
(among whom 1 in 12 carries a 
sickle cell gene) 
• Hispanic-Americans from Cen-
tral and South America  
• People of Middle Eastern, Asian, 
Indian, and Mediterranean 
descent 

• Approximately 2000 infants are born annually 
with the disease  
• SCD affects approximately 200,000 Americans 
annually
• 1 in 365 African Americans
• 1 in 13 African Americans have the traits (carrying
only 1 of the gene, S)
(CDC August 2017, Mayo Clinic)

Economics of SCD
10 years ago; Medical expenditure for children with 
SCD averaged $12,000 yearly for those with Medicaid 
and $15,000 yearly for those with commercial insur-
ance.
There were also 113,000 hospitalizations costing over 
$500,000 paid by Medicare and Medicaid of which 
75% of the visits were in adults and each with at least 
3 Emergency Room visits per year. Children with SCD 
miss a minimum of 18 days per school year
Total healthcare costs nowadays for SCD is
estimated at $2billion per year.
According to (David A.N et al 2018), ‘In Nigeria, the 
prevalence of SCD is 20–30/1000 live births. 

SCD affects
approximately

200,000
Americans

 Annually.
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Supplemental oxygen by mask makes 
breathing easier and improves oxygen levels 
in the blood
Bone marrow transplant: for severe complica-
tions and matching donors.

Prevention
• Genetic counselling and testing (better 
before marriage and at pregnancy) can help 
prevent the likelihood of passing gene to your 
child

• Preventing infections can be achieved by 
practising simple hand washing techniques at 
every opportunity. Hand sanitiser gels and 
wipes are also available and affordable

• Immunisation is very important and one 
must assure shots and records are current to 
cut down on the rate of common infections.

• Re-hydration with fluids at all times is 
essential.

• Avoid staying in places with low concentra-
tion of oxygen, e.g. unpressurised air planes, 
or high altitudes

For more information about SCD, please 
speak to your Pharmacist or Doctor.

The burden of the disease has reached a level where it contributes 9–16% to under-five 
mortality in many West African countries. Hemoglobinopathies alone represent a health 
burden comparable to that of communicable and other major diseases’.

Causes of SCD
Healthy red blood cells are round, and they move freely through small blood vessels to 
carry oxygen to all parts of the body. In SCD, the red blood cells become hard and sticky 
and look like a C-shaped called a “sickle” and they are not able to carry enough oxygen. 
When they travel through small blood vessels, they get stuck and clog the blood flow.
The sites most often affected by clogging or stacking of sickle cells are found in the lungs, 
liver, muscle, bone, spleen, eyes, and kidneys and other parts and tissues of the body: 
explains why patients complain of a lot of pain in these areas as the symptom of the 
disease. Patients also have immunity suppression which leads to infections by bacteria,
and viruses.

Symptoms of SCD include
• Excessive fatigue, irritability from anemia 
• Jaundice (yellowing of eyes and skin), may 
also include retina damage
• Swelling and pain in hands, and feet, Pain 
in chest, back arms and legs, also damage
of hip
• Frequent infections
• Pain and problems in the spleen, (Nausea, 
vomiting, diarrhea)
• Delayed growth
• Stroke (20–30% of children stroke, 23% in
 African Americans)
• Genitalia (priapism, a constant erection, 
in which severe episodes may lead to
impotency)

Treatment of Sickle Cell Anemia
Treatment of SCD pain or crisis is done in
the following manner:
Rehydration: with IV fluids, helps Red
blood cells return to normal shape#

Drugs:
• Antibiotics: used to treat underlying
infections. In some cases antibiotic
prophylaxis, penicillins are recommended.
•  Pain medications to treat acute pain.
•  Hydroxyurea: helps increase production
of red blood cells.
Immunization: Pneumococcal and
Meningococcal vaccines have drastically
reduced the rate of infections in SCD.
Blood transfusion: improves oxygen and
nutrients needed
  Pharmacist, Entrepreneur

and Public Health Advocate

Kunle
Tometi
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Why Virtual Sta�ng
is Important for 

Business Growth

You may have come across 
the term virtual sta�ng or 
outsourcing before but if 
you haven’t then you need 
not worry because by the 
end of this piece you’ll have 
all the information you 
require to determine wheth-
er virtual sta�ng is the right 
solution for your business.
Essentially, the term virtual 
sta�ng is broadly associated 
with outsourcing, which is 
simply a process by which 
companies either contract 
individuals or agencies in 
order to meet their business 
objectives. Contrary to some 
myths perpetuated by the 
industry’s critics, virtual sta�-
ing tends to actually begin 
when organisations under-
stand their unique competi-
tive advantage and gain 
insight into the areas of their 
o�ering that others can 
perform better. For example, 
if a company’s core compe-
tencies are in product design 

or development, it is sensible 
that it seeks expert resources to 
meet its non-core competencies 
from those individuals or agen-
cies that are more specialised in 
those areas in order to achieve 
optimal e�ciency outcomes. In 
short, it is getting the best talent 
wherever it may be located 
even if it means outsourcing.

Virtual Sta�ng  
Varieties
Most businesses today currently 
use some form of outsourcing at 
some point in their value chain. 
Technology has advanced the 
virtual sta�ng process and we 
have to remember that these 
developments have been large-
ly driven by consumer and 
investor needs. For instance, 
most manufacturers today 
outsource signi�cant portions 
of the components of their 

�nished products. Similarly in the 
service industry, businesses now 
regularly make use of virtual sta�-
ing to run their back o�ce opera-
tions from customer service, HR, 
accounting to technical functions.

Virtual sta�ng can be classi�ed 
according to location. As far as the 
di�erent kinds of companies, their 
operation can be identi�ed by 
three main areas of activities:

• Local sta�ng – applies to 
companies whose operations are 
restricted to the local market in 
terms of their labour require-
ments.
• O�shore sta�ng – refers 
to instances where businesses 
tend to seek expertise outside 
their national borders in order to 
access the specialised labour 
which may not be easily available 
locally.
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• Nearshore sta�ng  – refers to strategic outsourcing 
to areas which share commonalities such as language and 
these tend to be within the creative industries where com-
munication is key to the success of undertakings.
Furthermore, virtual sta�ng can split into two categories. 
These are Business Process Outsourcing (BPO) and Knowl-
edge Process Outsourcing (KPO). Some of the main di�er-
ences between the two include:

BPO
This implies outsourcing particular process tasks for 
instance customer service or payroll. The nature of the work 
is typically front o�ce or back o�ce related. This includes 
tasks such as technical support and customer orientated 
work like marketing. Other types of activities that are associ-
ated with business process outsourcing include virtual sta�-
ing for data entry services, writing, typesetting, or transcrip-
tion services, bookkeeping, multimedia and design related 
jobs.

KPO
Knowledge Process Outsourcing on the other hand typically 
requires much more virtual sta� involvement in tasks. Com-
panies seeking to employ advanced levels of research, 
analytical and technical skills such as those sought after in 
research and development work, legal services, intellectual 
property research, architectural and industrial design, just to 
name a few. There tends to be higher engagement and 
advanced sourcing negotiations associated with KPO work.

Finding The Right Talent
The great thing about virtual sta�ng is that there are higher 
chances of �nding the right talent because of increased 
availability when looking beyond borders. If your hiring is 
restricted to the local market then there are also chances 
that companies can miss out on a better or more equipped 
labour force. To get access to a wider talent pool businesses 

have long been searching for the best 
candidates across borderlines. Due to 
the competitive nature of many indus-
tries it’s no longer adequate for busi-
nesses to use local resources only for 
the simple fact of keeping things local. 
Today, with many businesses now part 
of the digital economy, entrepreneurs 
are waking to the fact that to be 
successful, utilizing the appropriate 
online tools is key.
The pressure to deliver the best quali-
ty in order to maintain competitive 
advantage has never been greater so 
businesses are using the convenience 
of technology to locate the best 
talent. Often it is as simple as register-
ing a business on internet platforms, 
advertising the positions and provid-
ing the necessary jobs speci�cations 
and then drawing workers from all 
over the globe to your o�er and doing 
the necessary assessments and due 
diligence and actually getting proj-
ects underway is a very short space of 
time. That is the power of social 
networks today. 
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       How to Get Started
It’s actually not complicated to �nd the right virtual sta�ng solu-

tions and start bene�ting your business. What companies need to 
do is �nd a reliable virtual sta� provider, outline their speci�c 
requirements, provide detailed project briefs and preferred candi-
date pro�les and set up a system for quality checking the virtual 
sta�ng services and literally start giving the green light on projects 
and achieve the desired business objectives.

There are several reliable freelance sites where you can get skilled 
labour to meet your virtual sta�ng needs. There are a variety of 
expertise you can outsource to Upwork, Fever and such virtual 
sta�ng sites including design, writing, marketing, and administra-
tive tasks. Another reputable site is Toptal where businesses can 
�nd quality virtual sta� to execute tasks that are particularly tech 
related. It’s well known for having great clients from some of the 
biggest corporations in the world. Other sites like Freelancer are 
also good for outsourcing jobs quickly. A new wave of outsourcing 
is also emerging with the likes of TaskRabbit and AirTasker which 
are platforms where you can virtually �nd people to do almost any 
type of job fast and e�ciently. There is also the potential to network 
with freelancers and virtual sta� who are willing to work remotely 
through platforms such as LinkedIn,Behance, 99 Designs and 
PeoplePerHour.

However, it’s sometimes better 
for companies to �nd the right 
virtual sta�ng partners who are 
reliable and have the reputation 
and proof to back up their claims 
and let them handle the recruit-
ing. 
There are also a number of trust-
ed online platforms which help 
connect clients and virtual sta� 
including online sites such as 
Upwork and BidModo.

Why Virtual Sta�-
ing Might Be Ideal 
for Your Business
There are numerous reasons why 
so many companies are turning 
to virtual sta�ng services. Some 
of the bene�ts of outsourcing 
include:

• Greater access to a highly 
skilled workforce.
• Increased �exibility 
allowing businesses to hire 
according to their business 
requirements.
• Virtual employees tend to 
be happier workers because 
increasingly more people want 
greater employment �exibility to 
allow them to work as and when 
it suits them.
• Higher scalability 
because companies do not need 
to rent or buy larger o�ce or 
industrial space in order to carry 
out their business functions and 
this also strengthens business 
balance sheets since there are 
less operational costs.  
• There is increased 
e�ciency because tasks can be 
outsourced to workers in di�er-
ent time zones allowing compa-
nies to operate on a 24/7 basis.

Heath Muchena
Author of The Digital Economy Survival Toolkit, a book that 
highlights why being online is important for startups and 
small businesses and The Digital Entrepreneur Manual, a com-
prehensive list of descriptive links to free resources, tools, 
platforms and apps that you need to set up an income gener-
ating business on the internet. 
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Chidi Nwaogu: 
 Multi Award-Winning Entrepreneur Launches
Global Fellowship Program for Aspiring And
Early-Stage Entrepreneurs

On the journey to impact over 10,000 profes-
sionals before year-end, Nigerian serial tech 
entrepreneur and software developer, Chidi 
Nwaogu, launches a global fellowship 
program for those passionate about solving 
some of the world's most pressing problems 

through innovation. Savvy Fellowship is built for those who 
want to build their own impact-driven business but don't 
know how to, or for those who own an early-stage business 
and want to grow and scale their impact into new markets or 
verticals. It is a 12 weeks e-learning, assessment, and mentor-
ship program, where individuals learn everything from 
ideation to venture-scaling. After going through the 12-week 
program, Fellows receive a Certi�cate of Completion to proud-
ly share with their professional network.
"Due to the COVID-19 pandemic, many have lost their jobs and 
are now living in an uncertain world. I have decided to start the 
Savvy Fellowship, to equip passionate individuals with the 
necessary knowledge and skill they need to start their own 
impact-driven business and succeed as entrepreneurs," says 
Chidi Nwaogu, co-founder at Savvy, multi-award-winning 
serial entrepreneur, and author of the 'Dear Entrepreneur' book 
series. 
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"It's no news that every day, I love sharing with others what I've learned from my experience as an entre-
preneur, and Savvy is just an extension of that personal journey of sharing for me. Savvy is a 
12-week-long virtual fellowship program that runs throughout the year. Some of the things Savvy 
Fellows learn include fundraising for their business, building the right team to execute their business 
strategies, building buzz around their product or service, achieving product-market �t, scaling into new 
markets and verticals, and building customer loyalty and retention."
Savvy Fellowship kicks o� with a rigorous 12-weeks e-learning experience. Savvy Fellows get to learn 
how to start, build, and scale an impact venture. Using visual presentations, they get to answer all the 
relevant questions they need to kickstart their impact venture, gain early traction, achieve product-mar-
ket �t, and scale into newer markets. Some of the things they learn during the program are 'understand-
ing their customer', 'building a product or service that e�ectively solves their key challenges', and 'e�ec-
tively positioning their solution in the market.' Savvy is for every impact entrepreneur, no matter what 
stage their venture is.
During the 12 weeks of learning, unlearning, and relearning, Fellows can test their understanding by 
taking weekly multiple-choice quizzes. Fellows use the weekly assessments to identify their strengths 
and weaknesses and work on improving their areas of weaknesses. While learning, Fellows are o�ered 
mentorship as well, from entrepreneurs who have built post-revenue businesses in diverse sectors, 
which is a great way to have a better understanding of their industry. The Savvy mentorship team 
includes nearly 60 changemakers from 20 countries, with a combined experience of over 250 years. 
Savvy also runs a peer-to-peer mentorship program that helps Fellows learn from each other, as they ask 
questions, and have other Fellows help answer them.
Savvy Fellowship launched on August 4, 2020, with its call for application. So far, nearly 10,000 applica-
tions from 71 countries have been received for the Savvy Fellowship program, and 1,222 Savvy Fellows 
(~10%) from 64 countries around the world, has been selected. The program intends to select 2,000 
Fellows, so call for application is still open. There is no cohort, no application deadline, and no ethnic 
restriction, so you can apply today. Savvy accepts new Fellows between the ages of 18 to 40. It's a rolling 
Fellowship program, so new applications are accepted, every day, year-round. Interested individuals can 
apply to the Fellowship program from  https://savvyfellows.com/apply/
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